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LSF study points 
to R8bn boost 
and 34 000 jobs if 
retailers deepen 
local sourcing 

‘SIPHELELE DLUDLA| 

SOUTH Afficals garment industry could 
Ence additional 81 million locally 

T by 2030, lift- 
ufi by nearly RS 

mn.ndm.nngup 10 34 000 jobs, if 
retailers, manufacturers and policymak- 
ers align behind a focused localisation 
drive. 

“This s the central finding of a com- 
ive feasibility study released on 

Wednesday by the Localisation Support 
Fund (LSF), which maps out a practi- 
AR & St doise e 
ing in line with the objectives of the 
Reai Clthing, Texl, Footwer and 
Leather (R-CTFL) Masterplan. 

“The year long study, commissioned 
m e “‘"r.‘;..q“"‘" i nt consul 
demand among major South African 
retalers, mapped capacity and capability 
across nearly 200 local  manu- 
facturers, and a commercial 

‘case and action plans to aceel- 
enate localisation. 

According to the report, local retail- 
ers placed orders for approximately 250 

ion.units of apparel and footwear 
with domestic manufacturers in 2019. 

By 2024, that figure had risen to 389 
‘million units, representing 34% of total 
w:mn‘ among Masterplan ugulumsl 
and supporting nearly 75 000 formal 
Sector manufactring jobs 

‘While this marks mesningful pro- 
gres, it reman well below the Matier. 
plan's 65% local sourcing target by 2030. 

“The study identifis significant latent 
demand from retallers ha could help 

I Importantly, retailers sig 
S e ey acret I locallation 
is increasingly driven by commercial 
considerations rather than social com- 
pact commitments alone. 

Shorter lead times, improved replen- 
ishment flexibilty and supply chain risk 
‘mitigation were cited as key advantages 
of sourcing closer to home. 

demand was across 
32 product ctegoies, about hlf of the 
totallocalisation opportunity is concen- 
trated in just three: T-shirts, athleisure, 
and denim represent the largest demand 
opportunities by units and manufac- 
turing value. The . Regeas that 

ed, cat ific strategies are e iy b devey meaninghlimpect 
than bmld. ] 

'On. the Supply side, the research 
found that South Aficss 

  

  

base has established capabil 
. particularly in KwaZulu-Na- 

s Wt G 
The alignment between existing 

technical capacity and the largest arcas 
of mapped demand s ey 
ble opportunity to up ion 
where competitive advantages alrcady 
s, 

owever, unlocking he fllpoential 
PPLcinde S oo 
dination between i 
makers. While mallentx b 
Interct n ncreasing ocal procurement 
price remains a critical factor. 

Sean Mercer,principal consultant for 
BMA, said although many manufactur- 
ers have improved their cost competitive- 
ness, certain categories — notably basic 
knits — still require further ally\mem 
with market price expectations.       
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