Instagram Analytics Report — July 2026
Account: [Prime Homes]

Summary
[bookmark: _GoBack]We gained more followers this month. Video posts (like walk-throughs) did better than photo posts. Engagement slowed down in the middle of the month but got better once we posted more often. Not many people are clicking the website link yet, so that’s something to work on.


Overview Numbers
	Metric
	June
	July
	Change

	Followers
	1,050
	1,110
	+6%

	Accounts Reached
	9,800
	11,200
	+14%

	Accounts Engaged
	520
	590
	+13%

	Profile Visits
	190
	215
	+13%

	Link Clicks (Bitly)
	15
	19
	+27%



Post-by-Post Breakdown
A normal week of posting:

	Post
	Type
	Likes
	Comments
	Saves
	Notes

	New listing — 3-bedroom bungalow
	Photo
	220
	8
	12
	Average performance

	Property walk-through
	Reel
	480
	22
	45
	Best performer — video wins

	Market update tip
	Carousel
	190
	14
	20
	Good comments, low saves

	Open house announcement
	Story
	N/A
	N/A
	N/A
	340 views, 18 taps to "more info"



What This Tells Us
1. Video content (walk-through Reels) consistently gets more reach and saves than plain photos.
1. Educational/market-tip posts drive comments and questions, which is good for engagement but doesn't convert to saves.
1. Link clicks are still low compared to overall reach, meaning people are engaging but not clicking through to the website as much as they could.

Next Month's Action Plan
1. Post more video walk-throughs, at least twice a week.
1. Add a clearer call-to-action on posts, e.g. "tap the link in bio to see full listing details."
1. Keep the Bitly link updated per listing so we know exactly which property is driving the most clicks.
