VIDEO STORYBOARD
Real Estate Company — Suspense Storytelling System
Built from the storytelling system: Hook → Suspense → Raise the Stakes → Payoff/Resolve → Engagement Tactics. Suspense keeps curiosity alive; the hook in the first 10 seconds determines whether people stay.
CONCEPT
"The Hidden Room" — a property tour video that treats a real feature (a rooftop, a bonus room, a view) as a secret being revealed, using suspense and a small joke to keep it entertaining rather than purely informational.
STORYBOARD
	Time
	Story Beat
	Visual (Shot)
	Voiceover / On-Screen Text
	Purpose

	0:00-0:03
	HOOK
	Close-up on a front door slowly opening, dim lighting, agent's hand on the knob
	"This apartment has a secret the last tenant never told anyone."
	Stops the scroll — determines if people care

	0:03-0:10
	SUSPENSE
	Quick cuts: agent walking through empty rooms, camera lingers on a closed door at the end of the hallway
	"Everyone who's toured this unit has asked about that door. I finally opened it."
	Builds curiosity in the critical first 10 seconds

	0:10-0:20
	RAISE THE STAKES
	Hand on the door handle, hesitates, quick zoom on agent's face reacting
	"Wait for it..." (text overlay: "You won't believe what's behind it")
	Increases tension, delays the payoff

	0:20-0:28
	PAYOFF / RESOLVE
	Door swings open to reveal a stunning private balcony/rooftop view of the city
	"A private rooftop lounge — most tenants don't even know it exists."
	Delivers on the suspense, satisfies curiosity

	0:28-0:35
	ENTERTAINING BEAT
	Agent laughs, does a little "ta-da" gesture, light joke to camera
	"Yeah, I would've moved in on the spot too."
	Adds humor — keeps it enjoyable, not just informative

	0:35-0:45
	ENGAGEMENT / CTA
	Full shot of apartment, price and location text overlay, agent pointing to camera
	"2-bedroom, [city], ₦900k/year. DM 'ROOFTOP' to book a viewing."
	Converts attention into action, testable CTA


WHY THIS WORKS (SYSTEM APPLIED)
• Hook (0:00-0:03): Opens on mystery, not the listing — this is what determines whether someone keeps watching.
• Suspense (0:03-0:20): Curiosity and suspense are built together — the closed door and hesitation keep tension rising instead of giving away the reveal early.
• Payoff (0:20-0:28): Tension equals retention — viewers who stayed for the reveal get rewarded, reinforcing that future hooks are worth watching to the end.
• Entertainment beat (0:28-0:35): A small joke keeps the video enjoyable, not just a suspense trick — per the system, storytelling has to entertain, not only intrigue.
• Engagement/CTA (0:35-0:45): Converts the attention earned by the story into a specific, trackable action (DM keyword) so results can be tested.
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Explanation: This storyboard applies the hook-suspense-payoff-stakes-engagement structure to a real estate property tour, using a hidden-feature reveal as the suspense device. The first 10 seconds withhold information deliberately to hook viewers, tension builds through the hallway walk and hesitation at the door, and the payoff (rooftop reveal) rewards attention before pivoting into a lighthearted moment and a clear, testable call to action.
